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Mostly high-end gadgets, but some affordable

All ‘manor’ of things for kitchen and bath

INQUIRER REAL ESTATE WRITER
AS VEGAS — Feet hurt at the end of the
day? If you have the room and about $14,000,
Kohler offers the Pedicure Spa, which fea-
tures a whirlpool footbath, a chaise longue, a
technician’s chair, and the necessary faucet and
drain components,

Up to now, it's been a commercial product pri-
marily, but it’s likely the Pedicure Spa will find its
way into the highest-end homes, to help high-end
consumers live life to the fullest.

The full life is an expensive concept, and it's
what a lot of the annual Kitchen and Bath Indus-
try Show is about. Still, among the 900 exhibits
sprawled over 2 million square feet of the Las
Vegas Convention Center last week, there were
some trendy new products both useful and afford-
able. y

For example, about $300 and a quick stop at the
home center can get you a quieter garbage dispos-
er, the InSinkErator Evolution Excel.

To demonstrate just how quiet, Eric Schultz,
the company’s director of brand and channel
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Watch video demos from the Kitchen and Bath
Industry Show at http:/fgo.philly.com/kbis

For tired well-heeled fest, Kohler's Pedicure Spa, one of 800 Kitchen and Bath Industry exhibits.
The $14,000 spa includes a whirlpool footbath and technician’s chair — but no technician.



All ‘manor’ of things
for kitchen and bath

SHOW from E1
management, ground up vegeta-
ble material and chicken bones
side by side in new and old mod-
els. Then he showed off strain-
ers filled with the resulting de-
bris, to demonstrate how small
the remaining bits were.

Priced about $300 and up, de-

ding on style, are Caroma’s
dual-flush toilets, designed for
use in dry Australia but said to
have sold well in North America
last year. The toilets offer a
choice of 0.8-gallon or 1.6-gallon
flushes, billed as potentially sav-
ing 3,000-plus gallons of water a
year for the typical user.

“In Melbourne, if they catch
you washing your car or water-
ing your lawn, they shut off
your water,” said Glenn Shear-
gold of SSI, Caroma’s distribu-
tor in the western United
States. He noted that Caroma
also has developed a toilet,
soon to be on the Australian
market, that uses gray water
from the bathroom-sink drain
for flushing. '

When it came to toilets, com-
fort seemed to be as important
as saving water — the number
of seat-warming devices exhibit-
ed at the show was about dou-
ble last year's complement.

And in the unusual-commode-
design department was Villeroy
& Boch’s CityLife SmartBench,
truly a piece of bathroom furni-
ture. The SmartBench conceals
a ceramic toilet, and a wooden
seat and storage for toilet paper
and a brush are integrated into
a frosted-glass panel.

“Eco-friendliness” was a popu-
lar theme at this year’s show,
and the products often were not
homegrown. Foreign manufac-
turers, especially Europeans,
are exporting their energy-effi-

New trends in toilets were on display, including Villeroy & Boch's
SmartBench, which conceals function to the benefit of style.

demonstration counters on ei-
ther side of its booth were filled
with showgoers tasting Pills-
bury cinnamon rolls cooked to
perfection in 2 minutes instead
of 12 to 15, and a turkey roasted
in just 42 minutes.

TurboChef marketing chief
Steve Beshara said response to
the oven has been so great that
“we've started developing reci-
pes designed for it.”

When Sharp introduced its
countertop AX-700S Superheat-
ed Steam Oven last year for
$1,200, the company provided a
cookbook to help consumers
make full use of the appliance.

Several other appliance-mak-
ers have followed suit, includ-
ing Ariston, whose in-the-wall
coffeemaker, introduced last
year, had a potful of competi-

tors this year.










